fiiy January Marketing Action Guide
Best Air Duct Cleaning Services

Kick off the new year with clean air, clear goals, and clever content.
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Theme: Healthy body, healthy home, healthy air.
Marketing Focus: Connectindoor air quality to overall well-being.
Ideas:

¢ Social Post: “A healthy mind starts with a breath of clean air. Did you know dirty
ducts can cause fatigue, headaches, and sinus irritation? Let’s make wellness start
athome.”

¢ QuickTip Video: “3 ways cleaner air helps your focus this year.”
o Email Subject Line: “Breathe Easier, Think Clearer — Start with Your Ducts.”

e Promo ldea: Partner with a local yoga or fitness studio: offer a “Mind-Body-Home
Refresh” discount or co-branded giveaway.

Optional Blog Tie-In: “How Indoor Air Quality Affects Mental Clarity (and What You Can Do
About It)”
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Theme: Declutter your space...and your air.

Marketing Focus: Emphasize air duct cleaning as part of annual home organization and
maintenance.

Ideas:
e Social Carousel: “5 things to organize this week, including your air system.”

e Post Caption Example:
“Closets aren’t the only things that collect dust. Schedule your air duct cleaning
while you’re decluttering; your lungs will thank you.”



o Offer: “Organized Home, Fresh Air” promo: bundle duct cleaning + dryer vent
cleaning for a New Year’s combo price.

e Blog Post: “Why Air Duct Cleaning Belongs on Your January Declutter List.”

Bonus Tip: Post a before/after duct photo as a visual “declutter” metaphor: it gets excellent
engagement.

Theme: Relationships before repairs.
Marketing Focus: Show appreciation and humanize your brand.
Ideas:

e Facebook/Instagram Story: Post a “Meet the Team” reel. Let techs share a 10-
second fun fact each.

e Poll: “What’s your biggest home maintenance goal this year?”

e Email: “Let’s Get to Know You...and Your Ducts.”
Include a 1-question survey for customer preferences (seasonal check-ups,
maintenance plans, etc.).

e Local Engagement: Spotlight a long-time customer (with permission!) or a local
business client and thank them publicly.

Optional Giveaway: Free dryer vent cleaning for one lucky participant who completes your
“Get to Know You” survey.
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Theme: Protect what matters most: clean air for growing families.

Marketing Focus: Link clean air to prenatal and infant health... without being alarmist.
Ideas:

o Educational Post: “Pregnancy is a powerful reminder of how important clean air is
at home. Dust, allergens, and mold can affect everyone’s breathing - especially the
smallest lungs.”



e« Partner Content: Collaborate with a local OB office or mom group to share a short
“Healthy Air for Healthy Moms” checklist.

o Email Subject Line: “Expecting? Expect Cleaner Air.”

o Offer: “New Parent Peace of Mind” special: duct + dryer vent cleaning discount for

families with new babies.
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Theme: Motivation meets maintenance.

Marketing Focus: Encourage people who’ve been “thinking about” scheduling cleaning to
finally do it.

Ideas:

e Social Post: “You’ve been meaning to get those ducts cleaned. Consider this your
sign. #JustDoltDay”

* Reelldea: Staff member jokingly checking off a to-do list: “Workout Eat better
Finally clean ducts £4”

o Email Subject Line: “Stop Putting It Off - Your HVAC Needs You.”
e CTA Button: “Just Do It — Book Your Cleaning”
e Offer: Flash 24-hour booking incentive: $25 off if scheduled today.

Blog Option: “Procrastination Costs You More Than You Think: 3 Maintenance Tasks Worth
Doing Now.”

Theme: “New Year, Fresh Air”
End the month with a short email or social post thanking customers who booked January

cleanings, sharing quick wins like:
e  “We helped 47 families breathe easier this month!”
e “3businesses improved their air systems before the coldest week of the year hit.”

Encourage early February bookings with a “Love Your Lungs” Valentine’s teaser.



Optional Add-Ons for Internal Team Use

Goal Action Deadline
Prep wellness content (Jan 3) Write blog & schedule 2 posts Dec 29
Photo assets Capture “declutter” themed duct shots Jan 8
Customer engagement Launch survey Jan 15
Flash promo setup Design “Just Do It” graphics Jan 20

% February — Love Your Lungs Month

Theme:
Because clean air is the ultimate act of self-care.
Marketing Focus:

Tie health, warmth, and appreciation together. February is the perfect month to show care:
for family, customers, and the spaces people inhabit. Position air quality as the invisible
way to “love your lungs.”
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Theme: Declutter digital and physical airways.
Focus: Compare “digital dust” to real dust in ductwork.

Ideas:

e Social Post: “When was the last time you cleared your computer cache... or your
ducts? Both make life run smoother.”

o Email Subject Line: “Clear the Clutter— Online and In Your Air.”
o Offer: 10% off if booked online today.
e Blog: “From Cache to Cough: Why Dust Build-Up Anywhere Matters.”

o Commercial Angle: Encourage office IT managers and facility teams to combine
spring digital cleanups with indoor-air audits.
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Theme: Fresh air for every furry family member.
Focus: Pet dander = hidden allergens.

Ideas:
¢ Social Post: Cute pet photo captioned: “Your best friend sheds love... and fur.”
e Email Subject Line: “Pet Hair Everywhere? Let’s Fix That.”
o Offer: “Pet Owner Special” - free vent deodorizing or filter with any duct cleaning.
e Blog: “How Pet Dander Hides in Your Ducts (And Why That’s a Problem).”

¢ Commercial Angle: Market to pet-friendly apartments and grooming businesses.
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Theme: Caring for caregivers means protecting the air they breathe.
Focus: Appreciation + education.

Ideas:
e Social Post: “They care for others—let’s care for their air.”
e Community Angle: Offer discounted service for healthcare workers.
e Blog: “The Link Between Indoor Air and Caregiver Fatigue.”

o Commercial Angle: Approach assisted-living or daycare facilities with group-rate
plans.

Theme: Eco-friendly choices for a healthier planet and home.
Focus: Promote sustainable maintenance habits.

Ideas:
e Social Post: “Skipping straws? Try skipping dust, too.”
e Email Subject Line: “Breathe Green This February.”

e Blog: “How Routine Maintenance Reduces Your Home’s Carbon Footprint.”



e Commercial Angle: Highlight green certifications or eco-filters available.
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Theme: Rest easy with clean air.
Focus: Air quality = better sleep quality.

Ideas:

e Social Post: Technician napping in van captioned, “We sleep well knowing you
breathe clean.”

o Email Subject Line: “Better Air = Better Zzz’s.”
o Offer: “Sleep Easy Special” — book today, get a free air-quality check.
e Blog: “Why Dirty Air Ducts May Be Keeping You Up at Night.”

e Commercial Angle: Target hotels and short-term rentals; guest comfort = better
reviews.

“Share the Love Results” - post how many families and businesses you helped breathe
easier. Tease a March “Allergy Defense Challenge.”

Team Goals
Goal Action Deadline
Gather pet-friendly photos Ask customers for submissions Feb 10
Create eco-tips reel Highlight Skip the Straw tie-in  Feb 22

Draft sleep quality blog Publish on site Feb 27

March — Spring Into Clean Air
Theme:
Fresh season, fresh air.

Marketing Focus:



Link spring cleaning, allergy prevention, and HVAC prep. Great month for combo
packages and educational posts.

Theme: Celebrate your team.
Focus: Build trust by humanizing the brand.

|deas:
o Social Post: Crew photo with caption: "Our team keeps your air amazing.”
o Email: Feature tech bios + fun facts.
» Blog: “The People Behind the Clean Air.”

o Commercial Angle: Position as "trusted partners,” not vendors.
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Theme: Science meets service.
Focus: Explain the engineering behind airflow and efficiency.

|deas:
o Social Post: “Every vent is a design story.”
o Email Subject Line: “The Engineering of Cleaner Air.”
o Blog: "How Airflow Design Impacts Energy Bills.”

o Commercial Angle: Appeal to facility managers and architects.
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Theme: Deep clean everything — even what you can't see.
Focus: Compare closet dust to duct dust.

Ideas:

o Social Carousel: "5 Hidden Places You Forget to Clean.”



o Offer: “"Spring Refresh Bundle” — duct + dryer vent special.
o Blog: “Decluttering Your Home Includes Your Air.”

o Commercial Angle: Urge office managers to include ventilation checks in spring
janitorial plans.
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Theme: Sustainability in service.
Focus: Reusable filters, eco-friendly disposal.

Ideas:
« Social Post: “We don’t waste air—why waste filters?”
« Email Subject Line: “Go Green with Your HVAC.”
» Blog: “How Proper Duct Maintenance Reduces Waste.”

o Commercial Angle: Promote LEED compliance benefits for buildings.
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Theme: Support local.
Focus: Small business partnerships.

Ideas:
» Social Post: Tag local clients you serve.
o Email: “We're Small Business Strong — Together.”
o Offer: 10% off for fellow local businesses.

o Blog: "Why Local Service Matters in Indoor Air Quality.”

“Spring Air Challenge” - recap dust removed or energy saved metrics.



Team Goals

Goal Action Deadline
Gather employee appreciation photos Post by Mar 7 Mar 6
Create Spring Promo graphics Canva templates  Mar 9
Publish Engineering Day blog Website + LinkedIn Mar 4

@ April — Allergy & Air Awareness Month
Theme:
Breathe smarter, live better.

Marketing Focus:

Highlight how dust, mold, and pollen affect indoor air. Position your company as a

wellness partner for families and businesses.
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Theme: Health starts at home (and work).
Focus: Air quality = public health.

Ideas:

» Social Post: “A healthy environment starts with what you breathe.”
« Email Subject Line: “Clean Air = Better Health.”
o Blog: “The Hidden Health Impact of Dirty Ducts.”

o Commercial Angle: Offer corporate IAQ seminar or free inspection.

Theme: Planet-friendly air care.
Focus: Eco-efficient maintenance.

Ideas:



o Social Post: “Earth Day Tip: Reduce waste by keeping systems efficient.”
« Email Subject Line: “Go Green — and Save Green.”

o Offer: "Earth Day Eco Bundle” — duct cleaning + eco filter upgrade.

e Blog: "How Clean Ducts Reduce Energy Use.”

o Commercial Angle: Market to green-certified buildings and property groups.

Theme: Family business values.
Focus: Share company culture and community roots.

Ideas:

Social Reel: Tech bringing child to office for the day.

Email; Introduce team families.

Blog: “Building a Cleaner Future for the Next Generation.”

Commercial Angle: Position as a family-run service people trust.
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Theme: Trees clean the outdoor air; we handle the indoor.
Focus: Natural air filtration comparison.

Ideas:

Social Post: “Plant a tree outside, clean your air inside.”

Email Subject Line: “Grow Fresh Air — Inside and Out.”

Blog: “Nature’s Air Filter vs. Your HVAC.”

Commercial Angle: Partner with local tree-planting events for brand visibility.
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Theme: Honor your experts.
Focus: Build credibility and employee loyalty.

|deas:
o Social Post: Spotlight each tech’s skills.
o Email: “"Meet the Pros Behind Your Clean Air.”
o Promo: 5% off bookings made in their honor.
o Blog: "What Makes a Great HVAC Technician.”

o Commercial Angle: Showcase certifications and safety training.

“Allergy Awareness Recap” - share before/after duct photos and customer stories about
health improvements.

Team Goals

Goal Action Deadline
Publish Allergy Month educational post series Weekly through April Apr 30
Partner with local green event Secure table spot Apr 10

Film HVAC Tech Appreciation clips Edit + post Apr 24

@ May — Maintenance Matters Month
Theme:

Preventive care is cheaper than repair panic.
Marketing Focus:

Remind both homeowners and property managers that spring maintenance now prevents
summer emergencies later. Emphasize value, longevity, and savings.



Theme: Community over competition.
Focus: Showcase your local roots and partnerships.

Ideas:

¢ Social Post: “We’re proud to keep the air clean for our community’s small
businesses.”

e Email Subject Line: “Small Business, Big Impact — Thank You!”
o Offer: 10% off services for other local small businesses.
e Blog: “How Clean Air Keeps Small Businesses Productive and Professional.”

e Commercial Angle: Spotlight a long-term business client in a “Partner Profile”
series.
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Theme: The core of your brand.
Focus: Own this one — your entire service revolves around it.

Ideas:
e Social Post Series: “31 Days of Clean Air Tips.”
¢ Email: Weekly mini-campaigns about allergens, mold, and maintenance myths.

o Offer: “Clean Air Month Special”: duct + dryer vent combo with a small bonus add-
on.

e Blog: “What Clean Air Really Means (and How to Get It).”

¢ Commercial Angle: Offer free indoor air assessments for property portfolios.
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Theme: The air we breathe affects everyone.
Focus: Clean air for comfort, safety, and long-term wellness.

Ideas:

e Social Post: “Women juggle everything — except the dust we can remove.”



e Email Subject Line: “Healthy Air for a Healthier Home.”
o Blog: “How Air Quality Affects Hormones, Sleep, and Stress.”

¢ Commercial Angle: Partner with local women-owned businesses for cross-
promotions.

Theme: Honor, gratitude, and home comfort.
Focus: Tie into community and home preparedness.

Ideas:
¢ Social Post: Patriotic thank-you post for veterans and families.

o Email Subject Line: “Remembering Those Who Served - and Protecting the
Homefront.”

e Offer: “Memorial Month Maintenance” discount for veterans.

e Blog: “Home Maintenance That Honors What Matters Most: Family Health.”
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Theme: It’s all connected: air and sound.
Focus: Tie in quieter HVAC systems post-cleaning.

Ideas:
e Social Post: “A clean system runs quieter - music to your ears.”
e Email Subject Line: “Loud HVAC? Here’s What It’s Telling You.”
o Blog: “Strange HVAC Noises and What They Mean.”

o Commercial Angle: Target office buildings where noise reduction = employee
satisfaction.

“Maintenance Wins”: share client savings stories or testimonials.



Team Goals

Goal Action Deadline
Create Clean Air Month mini-posts Weekly All month
Partner with local small business Cross-post content May 8

Collect client testimonial for “Maintenance Wins” Share on socials  May 30

June — Healthy Home, Happy Summer
Theme:
Keep cool, stay safe, and breathe easy.
Marketing Focus:

Energy efficiency + safety during high HVAC usage season. Highlight fire prevention,
lower bills, and comfort.

Theme: Sustainability starts at home.
Focus: Link clean systems to reduced energy use.

Ideas:

» Social Post: “A cleaner system uses less energy — good for your wallet and the
planet.”

« Email Subject Line: “Green Living Starts with Clean Air.”
o Offer: Free eco-filter upgrade this week only.
o Blog: “How Air Duct Cleaning Cuts Your Carbon Footprint.”

o Commercial Angle: Market to businesses seeking ESG or green compliance.



Theme: Prevent hazards before they happen.
Focus: Fire prevention and dryer vent safety.

|deas:
o Social Post: “Lint fires are real — and preventable.”
o Email Subject Line: “Protect Your Property: The Hidden Fire Risk.”
o Offer: "Safety First” dryer vent cleaning special.
o Blog: "How to Prevent One of the Most Common Home Fires.”

o Commercial Angle: Property management safety checks.
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Theme: Celebrate your experts.
Focus: Brand credibility and team pride.

|deas:
o Social Post: Feature your technicians with bios.
o Email: “Meet the Pros Who Keep You Breathing Easy.”
« Offer: $25 off in honor of your techs’ hard work.
o Blog: “A Day in the Life of an HVAC Technician.”

o Commercial Angle: Emphasize professionalism and certification.
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Theme: Home comfort = productivity.
Focus: Indoor air impacts focus, fatigue, and morale.
Ideas:
» Social Post: “You can't focus if your air's making you sneeze.”

o Email Subject Line: “"Working from Home? Breathe Better While You Do It.”



o Blog: "How Air Quality Affects Work-from-Home Productivity.”

o Commercial Angle: Target co-working spaces and home office users.

Theme: Protect your investment.
Focus: Maintenance helps meet policy requirements.

Ideas:

e Social Post: “Did you know some policies deny claims if HVAC maintenance
lapses?”

o Email Subject Line: “Keep Your Coverage — Keep Your Maintenance Up.”
» Blog: "How Proper Documentation Saves Thousands in Claims.”

o Commercial Angle: Facility managers and landlords love this content.

Post a team “Safety Month Recap” reel — share stories, behind-the-scenes maintenance
tips.

Team Goals
Goal Action Deadline
Gather HVAC tech photos Create "Meet the Team” series June 15
Record safety PSA Post to reels June 18
Blog on insurance compliance Publish June 27
July — Mid-Year Refresh
Theme:

Mid-year, mid-summer, mid-maintenance check.

Marketing Focus:



Halfway through the year—remind customers and property managers to reset, refresh,
and prepare for late-summer efficiency tune-ups.
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Theme: Clean beaches, clean air.
Focus: Parallel between pollution outdoors and indoors.

Ideas:
« Social Post: “We can't fix ocean plastic, but we can fix dusty vents.”
o Email Subject Line: “Celebrate Clean Air This Summer.”
o Blog: "What Beach Sand and House Dust Have in Common.”

o Commercial Angle: Brand as eco-conscious.
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Theme: Giving builds goodwill.
Focus: Offer value through giveaways or charity.

|deas:
o Social Post: “We're giving back to the community that breathes with us.”
o Offer: Free dryer vent cleaning for one lucky local.
o Email Subject Line: “/t’s Giveaway Day — Let’s Celebrate!”
o Blog: "Why We Believe in Giving Back.”

o Commercial Angle: Partner with local nonprofits or business chambers.

Theme: Relationships drive referrals.
Focus: Show appreciation and gather insights.

Ideas:



o Social Post: “Tell us your biggest home maintenance win this year.”
« Survey: Gather service preferences for segmentation.

o Offer: Random drawing for respondents.

o Blog: "What We've Learned from Our Customers This Year.”

« Commercial Angle: Profile business clients with case studies.

Theme: Efficiency heroes.
Focus: Tie office IT airflow to system cooling.

Ideas:

Social Post: “Your servers breathe too.”

Email: /T Team, Meet Your HVAC Team.”

Blog: "How Airflow Affects Server Room Efficiency.”

Commercial Angle: Market to data-heavy offices and managed facilities.

Theme: Beat the heat safely.
Focus: Promote system safety and health during extreme temps.

Ideas:
« Social Post: “Stay cool — inside and out.”
« Email Subject Line: “Is Your HVAC Readly for the Heatwave?”
o Blog: “Emergency Cooling System Checklist.”

o Commercial Angle: Hotels, assisted living, and offices need to plan ahead.



“Mid-Year Tune-Up Results” — showcase system improvements, testimonials, or total
duct footage cleaned so far.

Team Goals

Goal Action Deadline
Schedule community giveaway Choose partner org July 5
Customer survey design Launch July 16

Publish server room airflow blog Link to LinkedIin ~ July 25

7%= August — Back-to-School, Back-to-Breathing Right
Theme:

Fresh starts, fresh air.

Marketing Focus:

Tie in organization, wellness, and seasonal transitions. Great time for end-of-summer
promotions and educational messaging.

Theme: Simplify home maintenance.
Focus: Stress-free air care plans.

Ideas:
» Social Post: “Simplify your life — and your air.”
o Email Subject Line: “Maintenance Made Simple.”
o Offer: Launch “Set & Forget” maintenance plan.
o Blog: “The Case for Simplifying Home Air Care.”

o Commercial Angle: Promote annual contracts for facilities.



Theme: Wellness isn't just workouts.
Focus: Connect physical and environmental health.

|deas:
o Social Post: “Wellness starts with every breath.”
o Email Subject Line: "Your Home's Wellness Routine.”
o Offer: Free filter replacement with any cleaning.
o Blog: "Wellness from the Inside Out — Starting with Your Air.”

o Commercial Angle: Tie in corporate wellness initiatives.
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Theme: Start fresh, breathe fresh.
Focus: Family health and focus.

Ideas:
» Social Post: “New pencils, new backpacks... how about new air?”
» Email Subject Line: “Back-to-School, Back-to-Clean.”
o Offer: Family special discount.
o Blog: "Why Back-to-School Is the Perfect Time to Clean Your Air Ducts.”

o Commercial Angle: Target schools and daycares.
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Theme: Chill out — literally.
Focus: Comfort = peace of mind.

Ideas:
» Social Post: “You relax better when you breathe better.”

o Email: “7he Easiest Way to Chill This Summer.”



o Offer: Flash 24-hour discount.
o Blog: “The Psychology of Clean Spaces and Fresh Air.”
o Commercial Angle: Promote employee comfort and productivity benefits.
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Theme: Pet love + clean air.
Focus: Pet dander management.

Ideas:
» Social Post: Photo contest for cutest office or home pets.

« Email Subject Line: "Your Pet’s Fur Doesn’t Have to Travel Through Your Air
Ducts.”

o Offer: "Pet Parent Special” — free vent deodorizing.
o Blog: “Pet Hair, Meet Your Match.”

o Commercial Angle: Market to pet-friendly apartments.

“Summer Cleanup Results” — recap family and business success stories. Tease
September “Prepare & Prevent” campaign.

Team Goals
Goal Action Deadline
Launch maintenance plan Announce Aug 1 Aug 1
Wellness blog series Publish weekly  Aug 31

Pet photo contest winners Post collage Aug 27

# September — Prepare & Prevent Month



Theme:
Don’t wait for the chill—get ahead of it.
Marketing Focus:

Position September as the “smart month” for proactive maintenance. Both homeowners
and property managers can prevent costly cold-weather issues through inspection,
cleaning, and filter replacement.

Theme: Awareness = prevention.
Focus: Educate about unseen pollutants, allergens, and mold.

Ideas:
e Social Post: “If you can’t see it, it’s probably in your ducts.”
o Email Subject Line: “What’s Lurking in Your Air?”
o Offer: “IAQ Awareness Month” discount: free vent sanitizer add-on.
e Blog: “The Hidden Pollutants Circulating Through Your HVAC System.”

e Commercial Angle: Offer property-wide IAQ reports and inspection packages.

Theme: Be ready for anything- even your HVAC.
Focus: Maintenance as preparedness.

Ideas:
e Social Post: “Preparedness isn’t just flashlights; it’s clean vents before winter.”
e Email Subject Line: “Get Your System Winter-Ready.”
e Offer: Bundle duct cleaning + furnace check.
e Blog: “Home Maintenance Checklist for Emergency Readiness.”

¢ Commercial Angle: Position as risk prevention for insurance compliance.



Theme: Protect your lungs by protecting your air.
Focus: Tie respiratory health to your services.

Ideas:
e Social Post: “Your lungs work 20,000 times a day. What are they breathing?”
e Email Subject Line: “Clean Airls Lung Care.”
e Blog: “The Overlooked Link Between Air Ducts and Lung Health.”

¢ Commercial Angle: Partner with local health orgs or wellness centers.
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Theme: Clear out clutter, dust, and debris.
Focus: Promote thorough fall cleaning... inside and out.

Ideas:
¢ Social Post: “Join the cleanup movement; start with your air.”
e Offer: “Clean Air, Clear Mind” weekend discount.

e Blog: “How a Clean Home Starts with the Air You Breathe.”

e Commercial Angle: Partner with community cleanup events.
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Theme: Referrals, gratitude, and community.
Focus: Encourage customers to share their experiences.

Ideas:
e Social Post: “Tag a neighbor who deserves clean air.”
o Email Subject Line: “Good Neighbors Share Fresh Air.”
o Offer: Referral discount for both referrer and new customer.
e Blog: “What It Means to Be a Good Neighbor (and Home Maintainer).”

e Commercial Angle: Promote multi-unit service packages for HOAs and landlords.



“Fall Prep Results” - share maintenance metrics or pre-winter success stories.

Team Goals

Goal Action Deadline
IAQ awareness posts Weekly Sept 30
Partner with cleanup event Local PR Sept 15

Collect referral testimonials Share to social Sept 27

October — Clean Air, Clear Savings
Theme:
Energy efficiency, safety, and comfort before the cold hits.

Marketing Focus:

Use October to educate, engage, and motivate bookings before furnaces and dryers go into
full swing.

Theme: Save money with cleaner systems.
Focus: Maintenance = lower bills.

Ideas:
e Social Post: “A clean system runs up to 20% more efficiently.”
e Email Subject Line: “Don’t Let Dust Drain Your Wallet.”
o Offer: “Energy Saver Special”: free vent deodorizing with duct cleaning.
e Blog: “How Dirty Ducts Waste Energy (and What to Do About It).”

¢ Commercial Angle: Emphasize ROI for building energy audits.



Theme: Celebrate service - inside and out.
Focus: Appreciate staff and thank customers.

Ideas:
e Social Post: “Our team serves clean air and gratitude.”
o Email: “You’re the Reason We Breathe Easy — Thank You!”
e Blog: “Behind Every Clean Duct Is a Dedicated Team.”

¢ Commercial Angle: Highlight partnerships and client loyalty stories.

Theme: Dryer vent safety saves homes.
Focus: Educate about hidden lint dangers.

Ideas:
¢ Social Post: “One lint spark can cause disaster.”
e Email Subject Line: “This Simple Service Could Save Your Home.”
o Offer: “Fire Prevention Bundle”: dryer vent cleaning + air duct inspection.
e Blog: “How Dryer Vent Neglect Leads to Fire and How to Stop It.”

e Commercial Angle: Position as compliance support for landlords and offices.
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Theme: Breathe easier, lead smarter.
Focus: Appreciation post + subtle pitch.

Ideas:
e Social Post: “A shoutout to all the bosses keeping workplaces fresh.”
e Email Subject Line: “Boss Moves: Clean Air, Clear Thinking.”
o Offer: Corporate booking incentive.

e Blog: “Why Office Air Quality Is a Leadership Priority.”



e Commercial Angle: Property management/ business services tie-in.

Theme: Give back.
Focus: Community service and goodwill.

Ideas:
e Social Post: “This week, we’re donating clean air to [local cause].”
o Offer: Free or discounted service for community centers or shelters.
o Blog: “Making a Difference Through Clean Air.”

e Commercial Angle: Partner with nonprofits for co-branded outreach.

“Energy Saved, Fires Prevented” summary post — visual infographic with energy and safety
impact stats.

Team Goals

Goal Action Deadline
Record lint fire safety PSA Upload reel Oct 10
Plan Make a Difference project Choose org Oct 20

Publish Energy Savings infographic Social + website Oct 31

@ November — Gratitude & Giving Back
Theme:
Thanks, warmth, and preparation for winter.

Marketing Focus:

Combine appreciation with seasonal readiness: both emotional and practical campaigns
work beautifully here.
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Theme: Kindness in action.
Focus: Acts of service and appreciation.

Ideas:
e Social Post: “Clean air, kind hearts.”
o Offer: Random act of kindness giveaway: free service to a nominated family.
e Email: “Thank You for Being Part of Our Clean Air Family.”
e Blog: “Why Kindness Is Good for Business...and Breath.”

¢ Commercial Angle: Encourage team volunteer initiatives.

Theme: Build connection before year-end.
Focus: Collect feedback and strengthen loyalty.

Ideas:
e Social Poll: “What’s your favorite part of clean air season?”
¢ Email Survey: “Tell us what you’d like to see in 2026.”
o Offer: Entry into prize draw for survey participants.
e Blog: “What We Learned from You This Year.”

e Commercial Angle: Use feedback for B2B service refinements.

Theme: Dust, meet debris.
Focus: Connect fridge coils to vent cleaning - both efficiency and hygiene.

Ideas:
e Social Post: “Your fridge has filters too!”
o Email Subject Line: “The Hidden Places That Need Cleaning Before the Holidays.”

e Blog: “Five Appliances That Benefit from a Deep Clean.”



¢ Commercial Angle: Promote whole-building appliance maintenance.

Theme: Home, comfort, and family.
Focus: Gratitude + comfort.

Ideas:
e Social Post: “We’re thankful for clean air and great customers.”
o Email: “Happy Thanksgiving — From Our Family to Yours.”
o Offer: “Thanks & Savings” holiday promo.
e Blog: “Thankful for Home Comfort and the Air That Makes It Possible.”

¢ Commercial Angle: Office closures + winter readiness reminders.

Theme: Support local.
Focus: Community connection.

Ideas:

Social Post: “Shop small. Support clean air.”

o Email Subject Line: “Local Service. Big Impact.”
o Offer: “Small Business Saturday Sale”: exclusive booking discount.
e Blog: “Why Hiring Local Service Providers Matters.”

e Commercial Angle: Feature business clients who support local vendors.

“Thank You, 2025” post with year-to-date impact and gratitude reel.

Team Goals



Goal Action Deadline
Create kindness giveaway post Nov 10 Nov 10
Schedule Thanksgiving content Week before  Nov 21

Gather survey responses Incentive draw Nov 30

& December — Winter Wellness & Warmth
Theme:
End the year breathing easy.
Marketing Focus:

Worap up the year with warmth, humor, and home comfort. Balance seasonal promotions
with genuine connection.
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Theme: Gratitude for home -and maintaining it.
Focus: Winter comfort starts inside.
Ideas:
o Social Post: “Grateful for the roof...and the air beneath it.”
e Email Subject Line: “Keep the Home You’re Thankful For in Top Shape.”
o Offer: $25 off any year-end booking.
e Blog: “How to Protect Your Home from Winter’s Wear and Tear.”

¢ Commercial Angle: Offer seasonal building checkups.

Theme: Convenience + modern care.
Focus: Promote easy online booking and customer tools.

Ideas:

e Social Post: “Clean air is just a click away.”



e Email Subject Line: “Schedule in Seconds - Because You’re Busy.”
e Blog: “How Technology Makes Home Maintenance Easier.”

e Commercial Angle: Highlight digital scheduling for business clients.

Theme: Festive fun meets team spirit.
Focus: Lighthearted content and engagement.

Ideas:
e Social Post: Staff photos in ugly sweaters with “Floofy filters optional.”
e Email: “Our Sweaters Are Ugly, But Our Air Is Beautiful.”
e Blog: “The Fun Side of Home Maintenance.”

¢ Commercial Angle: Boost morale; clients love to see team personality.
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Theme: Holiday convenience.
Focus: Promote any online product sales (filters, gift certificates).

Ideas:
e Social Post: “Give the gift of clean air — shipping’s on us.”
o Email: “Still Holiday Shopping? We’ve Got Your Air Covered.”

o Commercial Angle: Encourage gift certificate purchases for business partners.

Theme: Start the new year strong.
Focus: Schedule January appointments now.

Ideas:
e Social Post: “Beat the rush. Getyour New Year cleaning booked early.”

e Email Subject Line: “Fresh Start, Fresh Air.”



o Offer: “New Year, Clean Air” pre-booking discount.
e Blog: “How to Prepare Your HVAC System for the Year Ahead.”

¢ Commercial Angle: Offer annual maintenance plan renewals.

“Year in Review” video with key stats: homes cleaned, dust removed, fires prevented,
energy saved.

Team Goals

Goal Action Deadline
Film ugly sweater reel Post to reels Dec 20
Create year-end stats infographic Website + email Dec 28

Schedule January “Fresh Air” campaign Confirm copy Dec 30



